




The SoDA Academy Principles
A ‘Top 10’ list of values that have helped make our 
organization so successful to date. We believe these same 
principles will enable thoughtful, active collaboration here at 
The Academy over the next few days.

The Meeting Venue
The daytime sessions will be held in the lovely and absolutely 
unique Museum of the Moving Image, a short walk from 
the Paper Factory Hotel. The Museum of the Moving Image 
is the country’s only museum dedicated to the art, history, 
technique, and technology of the moving image and our 
sessions will be interspersed throughout the building in 
screening rooms, amphitheaters, classrooms and even a 
theater devoted to King Tut.  The Museum will be closed to 
the public during The Academy and the entire venue has been 
reserved for this event.

Daily Agenda
The enclosed agenda will guide you through the next few days 
of events, including our Monday night dinner for those of you 
registered for that event. 

SoDA Academy Delegate Site 
Visit The Academy site designed especially for delegates 
which includes schedule overview, Day 1 track schedules, 
Day 2 session descriptions, faculty info, a document library, 
feedback surveys and the SoDA Academy principles (aka our 
“Rules of the Tavern”). 

URL: sodaacademy16.squarespace.com
PW:  sodaspeaks

Please let us know if there is anything that we can do to make the next few days more enjoyable and valuable for you. We’re looking 
forward to a great event. 

Sincerely,
Tom Beck (Executive Director of SoDA) 

On behalf of the SoDA Operations Team and Board of Directors, 
I’d like to welcome you to the second annual SoDA Academy. We are thrilled to be hosting this year’s event in Long Island City – a 
resurgent area quickly becoming one of the most innovative and interesting neighborhoods in one of the most important cities in the 
world. LIC is a multicultural epicenter for arts, culture, design, business and digital innovation, and we believe it’s the perfect backdrop 
for this year’s event. 

For those of you who are new to SoDA, we’ve been doing events like this for quite some time. For the past nine years, the Founders, 
CEOs, Presidents, Managing Directors and Partners of our member companies from around the world have convened once a year to 
talk openly about the challenges, obstacles and opportunities they face running their agencies. The level of candor, collaboration 
and camaraderie within SoDA has given rise to a unique environment of hands-on, peer-to-peer learning and crowd-sourced problem 
solving that will also be hallmarks of The Academy over the next few days.

We hope that the experience you have, the insights you gain and the connections you make over these next few days will prove 
invaluable. When you have a moment, please familiarize yourself with this guide which contains useful information to get you started 
upon your arrival in Long Island City. Inside you’ll find:
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We’re glad you’re here! Our SoDA Academy delegates include digital business leaders, discipline leads and passionate individuals 
redefining an entire industry. We’re pioneers and entrepreneurs, but we’re also friends, collaborators and competitors.

The following principles  —which also govern SoDA’s membership—reflect the values that have made our organization so successful to 
date.  We believe these same principles will enable thoughtful, active collaboration here at the Academy over the next few days so that 
you return home more capable, more successful and more connected with your peers from around the globe.  

1. We all contribute
2. We hold our conversations confidential
3. We respect our peers
4. Your business comes first
5. We’re collaborators and competitors
6. We possess a willingness to share
7. We don’t spam each other
8. We speak with candor and respect our differences
9. We value the broad diversity of Academy delegates 
and their businesses
10. Relax and enjoy yourself



Pre-Conference : Sunday, November 13

Day 2 : Tuesday, November 15

Day 1 : Monday, November 14

Registration and 1:1 Advisor Meetings

Opening Reception / Meet the Faculty

Coffee and Conversation

Theme 1 Sessions

Lunch

Theme 2 Sessions

Break

Closing Session

Registration and Coffee

Opening Remarks

Track Sessions

Lunch/Partner Sessions

Track Sessions

Break

Track Sessions

Dinner (must have purchased ticket in advance)

3 -  5 pm

4 - 6 pm

9 - 9:30 am

10 am - 12:30 pm

12:30 - 2 pm

2 - 4:30 pm

4:30 - 5 pm

5 - 6 pm

8:30 - 9:30 am

9:30 - 10 am

10 am - 12 pm

12:30 - 1:30 pm

1:30 - 3:30 pm

3:30 - 4 pm

4 - 6 pm

7 - 11 pm

A G E N D A  A T  A  G L A N C E

Paper Factory Hotel

Museum of the Moving Image

Museum of the Moving Image



Subway: Take the G to LIC-Court 
Square/45 Road. Transfer via 
underground tunnel to the E or M at 
Court Square/23 Street-Ely Avenue. 
Take the M (which runs weekdays 
only) directly to Steinway Street; 
otherwise take the E to Queens 
Plaza, then the R to Steinway Street.

Bus: From Manhattan
Q101 (departs between 60th and 
61st Street and Second Avenue 
around-the-clock every fifteen to 
30 minutes) to 35 Avenue in Astoria. 
Walk west on 35 Avenue to 37 Street

From Flushing
Q66 “21st Street” to Steinway Street 
and 35 Avenue. Walk west on 35 
Avenue and proceed to the Museum 
entrance just past 37 Street

Taxi: Destination: 
36-01 35 Avenue (at 37 Street) 
Astoria, NY 11106

meetinglocation
PUBLIC TRANSPORTATION

Image by Peter Aaron



36-01 35th Ave New York, NY
MUSEUM OF THE MOVING IMAGE

thevenue
PUBLIC TRANSPORTATION

Monday & Tuesday Daily Sessions

WiFi Access
UN: MoMIEvents
PW: MuseumEvents



The Paper Factory Hotel
37-06 36th St. 
Long Island City, NY 11101
(718) 392-7200

3 - 5 pm    Registration and Delegate Meetings with Academy Partners
    Selections for your Day 2 sessions will be made when you pickup your badge at Registration. 
    Note: If you are interested in meeting with any of the partners profiled within this Program   
    Guide (Adobe, Microsoft, 10,000ft, Leapfrog, Selligent, ULTRA, Unanet, or SharpSpring), please   
    ask for Natalie Smith or Pamela Strother on the SoDA Operations Team at Registration.

4 - 6 pm    Opening Reception / Meet & Greet SoDA Academy Faculty 
   

preconference
SUNDAY, NOVEMBER 13, 2016



Image by David Ayash

Image by David Ayash
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Museum of the Moving Image

8:30 - 9:30 am   Registration & Coffee*
9:30 - 10 am     Opening Remarks & Welcome 
10 - 10:15 am   Delegates proceed to Track Sessions
10:15 am - 12 pm  Morning Track Sessions
12:30 - 1:30 pm  Lunch and Event Partner Sessions
1:30 - 3:30 pm   Afternoon Track Sessions
3:30 - 4 pm    Coffee Break
4 - 6 pm    Concluding Track Sessions
7 - 11 pm    Dinner at Tacuba Cantina

* Selections for your Day 2 sessions will be made when you pickup your badge at Registration.

WiFi Access
UN: MoMIEvents
PW: MuseumEvents

Attendee Portal: sodaacademy16.squarespace.com
PW: sodaspeaks

day1conference
MONDAY, NOVEMBER 14, 2016



Tacuba Cantina
3501 36th St.
Astoria, NY 11106
(718) 786-2727

- Drinks
- Dinner

Please note that you must 
have purchased a ticket in 
advance. Space is limited.

Transportation: 
2-minute walk from Museum 
of the Moving Image

optional attendee dinner
MONDAY, NOVEMBER 14, 2016 from 7 - 11 PM

Image by Anthony Tsouristakis



partnerlunchsessions
MONDAY, 12:30 - 1:30 PM

Creating Opportunity from Design Challenges
The growing demand for content has created both unique opportunities and challenges in design 
workflows, particularly those centered around UX design. Join a roundtable discussion on the 
issues facing your design teams and explore the ways in which technology can help to address 
those challenges.

Making the Impossible Real
Microsoft enables builders, makers and creators to shape new businesses and social realities. From 
chatbots which bridge the gap between human and machine language to artificial intelligence that 
can make the impossible real – consider helping the blind to see. We will talk about technology 
innovations, such as Microsoft Bots, Cognitive Services and HoloLens, that will drive significant 
impact for brands and agencies alike.

Information Underload: How to prevent teams from making poor decisions
It has been said that a company’s culture is reflected by the decisions that are made when the CEO is 
not in the room. But how can leadership ensure each decision is in the best interest of the business?

Join Martijn van Tilburg as he introduces his concept of data-verified decision-making and how it 
applies to creative leaders and their teams. He’ll share strategies for empowering teams to make 
better decisions and how that translates into competitive advantage and business growth.

Seeing Digital Marketing as Product Delivery: Integrating Digital Analytics with Classic 
Research to Guide Design Thinking around Digital Marketing Delivery
For brands to be effective in digital marketing, the approach must shift from communicating 
advertising messages to delivering consumer experiences. And those experiences – even if “just 
advertising” – should be seen by your target consumer as a natural part of the overall product 
experience. This evolution from a communications approach to a product delivery mindset is based 
on the principles of design thinking and fueled with insights from integrated digital data analytics and 
more traditional research methods.



MONDAY, 12:30 - 1:30 PM

How Agencies Can from Profit from the Demise of Advertising
Most commentaries on the decline of advertising focus on changing media landscape, but ignore 
what really matters, which is how consumer behavior and expectations have fundamentally shifted. 
Advertising will never sufficiently engage the hyper-connected (often millennial) consumer of today. 
At the dawn of an era of 1:1 brand communication where relevance, timeliness, intimacy and context 
rule, Selligent’s April Mullen and Nick Worth will discuss how digital agencies can lead their clients 
into this new world of data, technology, strategy and creativity.

Growing Your Agency with Marketing Automation
Marketing automation is more than just a buzzword; it’s a way for your agency to generate monthly 
recurring revenue, prove ROI and create stickier, higher value relationships. Attend this session to 
learn how automation can effectively widen your funnel and drive big results. You might think of 
marketing automation as an operating expense. When you use a platform built for agencies, it can 
become a revenue generator allowing you to deliver results for your clients.

Delivering Excellence...Under Pressure
Digital footprints have exploded and the talent, tools and services used 5 years ago are no longer 
relevant today to deliver the quality your clients demand. 

Join ULTRA’s co-founders for lunch and find out how talent on the Autism Spectrum beat IBM, why 
Tribal up-sourced their quality assurance and the three things you need to know to deliver excellence 
in a multi-platform, multi-device world (and avoid the unnecessary stress!).

Key Operational and Financial Metrics for Digital Agencies
This session will review key performance indices for digital agencies such as utilization, gross & net 
margin, billed vs. recognized revenue, %complete, estimate to complete, a/r aging, balance sheet, 
etc. Unanet’s software allows digital agencies to streamline traffic coordination, planning/budgeting 
for rate cards, time tracking & expense reporting, billing & revenue recognition, real-time project 
reporting, dashboards, and KPIs, and backend Financials, e.g. Income Statement, Balance Sheet, AP, 
AR, and Indirect Costs.

Our partners for The SoDA Academy will be offering informative sessions during Lunch on 
Day 1 (Monday). Attendees can choose their preferred lunch session on Day 1.



Museum of the Moving Image

9 - 9:30 am    Coffee & Conversation
10 am - 12:30 pm  Morning Interdisciplinary Sessions
12:30 - 2 pm    Lunch
2 - 4:30 pm    Afternoon Interdisciplinary Sessions
4:30 - 5 pm     Break
5 - 6 pm    Closing Session

Delegates who wish to remain in a discipline-specific environment (with other Design & Design Thinking leads, for example) will be able to select 
from a handful of Master Classes that will be even more intimate than the Day 1 tracks, allowing participants to dive deeper and to explore addition-
al topics within a rigorous collaborative learning environment.

Meanwhile, cognizant of the fact that work within modern digital agencies is not brought to fruition within a silo at the
individual discipline level, delegates will also be able to choose from interdisciplinary sessions focused on the multiple, cross-cutting ways practice 
areas within agencies intersect and overlap.

WiFi Access
UN: MoMIEvents
PW: MuseumEvents

Attendee Portal: sodaacademy16.squarespace.com
PW: sodaspeaks

day2conference
TUESDAY, NOVEMBER 15, 2016



I N T E R D I S C I P L I N A R Y  D A Y

My Day 2 Morning Session: 

My Day 2 Afternoon Session: 

Notes



Building Top Teams: Talent Acquisition, 
Retention & Development

In this session, Talent leaders will discuss the talent 
cycle with particular focus on developing and sustaining 

top digital agency personnel.

Winning Pitches: What Clients are Looking For
This session will analyze what pitches win and why.  

Business development leaders and expert pitch 
consultants will guide attendees from a variety of 

agency disciplines on the best approaches to 
win new business.

How to Run the Agency Business
This session will bring together attendees from Finance, 

Operations & Talent, Business Development and 
Account Management to workshop ideas and processes 

for more effective agency management.

Fresh Thinking: How Agencies Can Unlock 
Innovation for Clients

Agency and innovation leaders, together with Design & 
Design Thinking, Technology, and Strategy delegates, 
will explore the most e ffective ways to encourage and 

deliver meaningful innovation for clients.

Business Strategy & Leadership
This session discusses Business Strategy for Digital 
Agencies, including a focus on how to evolve your 

company strategy based on factors including, but not 
limited to, agency growth, changes in the marketplace, 

and other variables.

Resolving the Account Management/Project 
Management Ownership Issue

Account Management versus Project Management 
is a perennial point of discussion—and at times 

contention—within the digital agency setting. This 
session will explore boundaries and effective workflows 

for these interconnected functions and whether both 
roles need to exist.

Strategy Master Class
What is the Strategy Practice of the Future? 

Using the discussions from the Day 1 Strategy track as 
a starting point, this Master Class will explore what the 

next wave of strategists (and the work they produce) will 
look like, and how it will shape the agency business.

Special Session for Strategy Delegates
 

How Empowered are Your Teams?
Everyone wants to be the employee-powered agency: 
modern, relevant, fast and fun. But that’s easier said 
than done. What does it take to become one of these 
organizations, and is yours really one? This hands-on 
workshop--attendees will get to do their own agency 

scorecard--is your chance to take a deep dive into 
understanding what it takes to get 30-50% performance 

gains and see clients and teams much happier.

M O R N I N G  S E S S I O N S



Pitch Training Workshop
In this session, you will learn how to refine and improve 

your pitches…find out what you’re doing right, what 
you’re doing wrong, and how to do it all better.

Design/Design Thinking Master Class
Designing for Mobile & Wearables

An intensive workshop focusing on the unique 
challenges and opportunities that arise when designing 

for mobile devices and wearables.
Special Session for Design Delegates 

The Unified Theory of Marketing
How do you explain the complexity of marketing 

today to clients, let alone understand it all yourself? 
If you want clients, especially at the C-level, to invest 

intelligently in marketing they need to see how all the 
dots can connect to drive their business. In this session 

Tony Quin, founder and board chair of SoDA, and author 
of the book “Decoding Modern Marketing” explains how 

marketing practices and tactics should work together, 
covering everything from planning and branding to 

cultivation and conversion.

Why You Need to Have Cross-Disciplinary Teams 
and How to Deliver Successfully in Agile

This intensive workshop is targeted at anyone within 
the agency environment interested in working in cross-

functional teams, showing how all members of the team 
can truly be part of Agile process.  

The Art & Science of Agency Value Creation
Led by sound financial methods and practices, and 

intimately linked to strong operations, business 
development and client service, this session examines 
the best practices to grow and nurture your business.

Technology Master Class
Maximizing Efficiencies through 

Modern Workflows
This session will investigate the ways agencies and 

prodcos can use modern workflows to achieve 
maximum effectiveness, and the optimal tooling 

required to sustain it.
Special Session for Technology Delegates

Project Management Master Class
What are the Best Tools and Methods for QA?
 During periods of dramatic growth and/or rapid-fire 
project deadlines, it often becomes evident that QA 

processes are not as strong as originally thought.  
This workshop will take a deep dive into the tools 

and methods project managers and QA teams should 
embrace to navigate this often daunting process.
Special Session for Project Management Delegates

 
Crafting a Bespoke Business Model 

for your Company
This session will investigate ways to develop a bespoke 

business model for your agency, with a process led 
by Strategy and Talent but also incorporating aspects 
of Operations and Business Development, to find the 

unique path that works for you.

A F T E R N O O N  S E S S I O N S



AGENCY LEADERSHIP
Bill Fritsch, Vice Chairman of the Board, Digital Kitchen
John Kaminsky, Managing Director, Canvas

BUSINESS DEVELOPMENT
Leslie Bradshaw, Managing Partner, Made by Many
Jessica Pezzullo, Strategic Consultant, Pezzullo & Partners

Chris Dauer, Lead Content Director, The SoDA Academy

DESIGN & DESIGN THINKING
Cedric Devitt, Chief Creative Officer, Big Spaceship
Brett Waszkelewicz, Founder & Executive Director, Wondersauce

ACCOUNT MANAGEMENT
Andrew Parnell, Chief Client Officer, LaneTerralever
Pauline Ploquin, Partner & Chief Relationship Officer, Struck
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STRATEGY
Tina Glengary Cordes, Director of Strategy, AnalogFolk
Andrea Ring, Chief Strategy Officer, Big Spaceship
Duncan Snowden, VP Strategy, Big Spaceship

TALENT
Tamara Hlava, Director of People Operations, Column Five/Visage
Anthony Onesto, GM Americas, SmartUp.io

TECHNOLOGY
Steve Glauberman, General Manager, Perficient
Russ Whitman, Chief Strategy Officer, Ratio

PROJECT MANAGEMENT
Katherine Cochran, Director of Production, Struck
Wesley ter Haar, Founder & Head of Production, MediaMonks

OPERATIONS
Tom Beck, Executive Director, SoDA
Nancy Daum, COO/CFO, Pereira & O’Dell

FINANCE
Jeff Mikes, Managing Director, Zemoga
Tamir Scheinok, Co-Founder & COO, Fluid



Sari Griffiths, Chief Design Officer (Red Badger) 
Olga Loyev, Project Manager (Red Badger)
Shelley Quin, Head of Delivery (Red Badger)

Allison Kent-Smith, Founder & 
Managing Partner (Smith & Beta)

Jack Skeels, CEO (AgencyAgile)

Gavin McElroy, Partner (Frankfurt 
Kurnit Klein & Selz PC)

Melissa Parrish, VP, Research 
Director (Forrester)

Tony Quin, CEO (IQ)

Karl Sakas, Consultant  (Sakas & Co.)

additionalday2faculty

Mariana Lucia Marquez, Co-Founder (MetaSpeech and Marquez&Zangs)
Emma Zangs, Co-Founder (MetaSpeech and Marquez&Zangs)

Andrew Howlett, Founder and Chief Digital Officer (Rain)
Nithya Thadani, President (Rain)



Event HostLead Partner Event Partner

Track Partners
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Consultant 
Partner



Adobe
Lead Partner

Adobe empowers its customers to create, deliver and measure compelling content and applications 
that turn engaging digital experiences into more valuable interactions every day. By efficiently 
creating and optimizing digital experiences across devices, agencies help clients maximize their 
marketing investments and fully realize their business potential. As the founding sponsor of 
SoDA, Adobe’s goal is to provide tools and technologies to inspire the design, development and 
measurement of leading-edge digital content, help agencies build strategic relationships with 
clients, and support the overall advancement and growth of the digital marketing industry.

Website: www.adobe.com

For General Adobe Inquiries:
Kristan Bell, Senior Consultant, Adobe Strategic 
Partnerships
Email: kristan.bell@adobe.com

For Adobe XD Inquiries:
Cisco Guzman, Group Product Manager, 
Adobe XD
Email: guzman@adobe.com
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Microsoft
Event Partner

Microsoft is proud to be a new organizational sponsor of SoDA. Through Microsoft’s rich platforms 
and common design language, agencies can help their clients deliver innovative experiences that 
engage their customers across millions of devices. Our goal is to provide top digital agencies with the 
resources and training necessary to create beautiful and engaging experiences that fully leverage our 
platforms in new and exciting ways for clients.

Website: www.microsoft.com/en-us/

Francine Anthony, Director, Xamarin Partner Marketing
Email: francine.anthony@microsoft.com
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10,000ft
Track Partner

10,000ft is a leading provider of simple, collaborative software for the creative industry. Their 
portfolio of products includes: 10,000ft Plans, an award-winning planning tool for resource 
management, time tracking, and business analytics; and 10,000ft Insights, a design-driven 
collaboration tool to organize, present, and get feedback on your creative projects. You can start 
using both products for free at www.10000ft.com.

Website: www.10000ft.com

Paul Rees, Marketing
Email: info@10000ft.com

�



Leapfrog
Track Partner

Leapfrog, the Performance Marketing Agency, for over 20 years has helped leading brands to grow 
digital market share, acquire new customers, and deliver profitable sales. Our easy-to-integrate LFX 
Conversion Platform connects the consumer journey unlocking marketing intelligence that fuels 
omni-channel media buying strategies and the targeting of real-time, relevant consumer experiences 
that compel consumers to convert to customers. Leapfrog analyzes performance and consumer 
behavior to plan and predict with the purpose of driving continuous optimization.

Website: www.leapfrogonline.com

Scott Wheeler, VP of Marketing
Email: swheeler@leapfrogonline.com
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Selligent
Track Partner

Selligent’s B2C marketing automation platform unifies consumer data and omnichannel engagement 
in one natively integrated solution. Selligent empowers brands to adopt a Consumer-First Marketing 
approach that uses insight-led engagement to enhance conversions, engagement and customer 
loyalty.

Powering 1-to-1 marketing for more than 700 brands, Selligent serves more than 30 countries and 
has more than 50 agency and MSP partnerships. Headquartered in Brussels, Selligent has 10 offices 
across the US and Europe. Learn more at www.selligent.com.

Website: www.selligent.com

Ivan Robertson, Senior Account Executive
Email: Ivan.Robertson@selligent.com



Sharpspring
Track Partner

SharpSpring, Inc. (SHSP) provides powerful, affordable marketing solutions to businesses around 
the globe – helping them automate workflows, drive more leads, and convert those leads to sales. 
There are currently 4,000 customers and 1,000 marketing agencies using SharpSpring’s marketing 
automation platform. The company rivals industry leaders with its competitive pricing, agency-
focused business model, and robust platform. Learn more at www.sharpspring.com.

Website: www.sharpspring.com

Jared Beasley, VP of Partnerships
Email: jared.beasley@sharpspring.com
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ULTRA
Track Partner

Trusted by top tier digital agencies, ULTRA Testing provides high quality, highly responsive quaility 
assurance (QA) and testing services for websites, mobile applications, digital campaigns and 
enterprise solutions. Founded by two MIT engineers in 2012, ULTRA delivers superior results through 
exceptional teams that include individuals on the Autism Spectrum.

ULTRA teams are 100% onshore, can be rapidly deployed and consistently extend bug detection rates 
for agency and brand clients, freeing up valuable internal resources while minimizing reputational 
risks and costly delays.

Website: www.ultratesting.us

Lisa Watkinson, Director, Business Development
Phone: 484-459-3869
Email: lisa@ultratesting.us



Unanet
Track Partner

Unanet provides digital agencies with the 1 software for managing projects, people and financials! 
Delivered in the Cloud or On-Premise, Unanet facilitates resource scheduling, skills management, 
budgeting & planning, time & expense reporting, billing & revenue recognition, real-time 
management dashboards, and Unanet is integrated with financials. Over 1,000 project-driven 
organizations rely on Unanet to maximize staff utilization, reduce administrative costs by 90%, 
accelerate invoicing, and support forward decision-making. Sample videos are available at http://
www.unanet.com/content/video-demonstrations.

Website: www.unanet.com

Kate Ogden, VP, Business Development
Email: steam@unanet.com



Makr
Consultant Partner

Makr is an organizational design and development firm, specializing in creative agencies and in-
house teams. We work with leadership, department leads and teams to design structures & cultural 
ecosystems to produce intended behavioral results. Makr believes that organizational design is 
integral to a firm’s strategic business plan and operational goals. From defining, design, and planned 
change management to professional development and learning initiatives, we actively partner with 
you to develop and implement a program that best meets your organizational needs.

Website: www.makrconsulting.com

Ed Burgoyne, Founder
Email: ed@makrconsulting.com
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LIC is known for the quality and diversity of its dining options, including a wide range of ethnic cuisine—
Greek, Brazilian, Croatian, Colombian, Egyptian, Venezuelan, and Thai among them. Below is a list of 
recommendations for restaurants within walking distance of the Museum.

Immediate vicinity:

Snowdonia 
Trappist-style gastropub, craft beer, upscale pub fare
34-55 32nd Street (and 35 Avenue)
(347) 730-5783
Price: $$ 

The Astor Room 
New American, cocktails, oysters
34-12 36 Street 
(opposite the museum on 35 Avenue)
(718) 255-1947

Café Bar
Mediterranean cuisine, tapas, outdoor dining
3290 36th Street (and 34 Avenue)
(718) 204-5273

Closeby:

Rest-au-rant 
Wine, beer, and cheese bar
30 35th Ave #1 (and 30 Street)
(718) 729-9009

Cafe Triskell
French bistro, crepes, sandwiches
33-04 36 Avenue (and 33 Street)
(718) 472-0612
 
Coffeed
Coffee and sandwiches
37-18 Northern Blvd (and 37 Street)
(347) 706-4696

L O C A L  L O N G  I S L A N D  C I T Y :



Follow the conversation:
@sodaspeaks
#SoDAAcademy16


